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TASKS:

1- YouTube video plan
Please produce a written and or visual plan on producing a YouTube video, educating leads on the benefits
of faster broadband that could appeal to 25-35 year olds.

2- Email draft
Please draft and source imagery for an email template, that is optimised for the highest open rate and click
through rate, educating potential leads on why they need faster broadband speeds.

3- Social media post
Please produce a graphic or tile for Facebook that could improve the engagement rate.

4- A blog post
Please write and source imagery for a SEO blog on the topic, why full fibre is important.



TASK 1- YouTube video plan

The advertisement concerns a challenge between mixed fibre and real fibre, intending to 
understand, in an easy and fun way, the differences and benefits of the latter!

Environment: This can be 
a track or road for racing, 
which may involve a race 

of people or 
cars/engines. 

Among these, let's 
choose a racing track. 



County Broadband is the ultra-fast internet service 
that offers 100% fibre and not mixed fibre! … 

… Why? … 

Real fibre: Valentino Rossi (a famous world-class motorcyclist who 
is widely loved by 25-40 years old people). A true speed talent! 
Mixed fibre: anonymous 

During the race, the 2 bikers take opposing paths. 



… because the mixed fibre is interrupted by the 
cable, and from there to your place the data travels 

to the copper wire… 
… More slowly!... … County broadband, instead, runs ultra-fast to 

your home without interruptions!

At this moment, the mixed fibre gives the 
idea of being much slower…

… unlike the real fibre, which runs to the end 
without interruptions and shows to be the fastest! 



The runners’ fibre!

Why it works:
1. Moto GP is popular among 20-40 years old people;
2. A practical explanation of the difference between Real Fibre and Mixed Fibre is given in less than 30 seconds;
3. It transmits energy and speed! 
4. The presence of a known VIP, loved by young people will influence their choice! 

• Valentino Rossi's choice is entirely random (albeit intentional as being myself a Valentino’s fan!)



RESEARCH and METRICS: https://rtrsports.com/en/blog/motogp-audience-fans/



TASK 2- Email draft

Internet is now an integral part of the world community; we can no 
longer live without it, both at work and in daily life!
It happens to everyone to wait more than necessary to download 
work material, folders, images, programs, games, or apps. Waiting 
can be very stressful and even unsustainable.

*They can be both used as a Banner

In this message, we offer a solution, and the audience - whether interested 
or not in changing their broadband - may be interested in understanding 
how and what to do to speed up their internet! 

Reading the email will convince the audience to know more about it and 
maybe choose the real fibre as a good (time) investment!



TASK 3- Social media post

Spot the difference: 

At first impact it is a quick, 
simple and effective post. 
Energy and Speed are in 

the foreground! Pun, and 
the message arrives "fast" 

(as it should be!) 



TASK 3- Social media post

Feel the difference

Very similar to the first 
post, to convey the clear 

difference in speed 
between the 2 fibres. The 

message arrives more 
slowly and differently 
(more suitable for an 

audience that wants to 
change their broadband)



TASK 3- Social media post

County Broadband:
The soul of every business

It highlights the importance 
of a fast connection in 

today’s business world!



TASK 4 - A blog post

YOU SHOULD NOT WASTE YOUR TIME!

SEO BLOG writing: Why full fibre is important:
Find out how a faster connection allows you to improve your business. Future, innovation, speed, safety, and 
control. Ultra-fast fibre broadband is what you need. Stop waiting. Time is money, do not waste it. Invest it.



Federica Rabbaglietti

Thank you!

federabba@gmail.com


